
HAVE GERMAN WILL TRAVEL Beer Culture 

DEUTSCHE$ REINSHEITSGEBOT / GERMAN PURITY LAW 

Ruled by the Reinheitsgebot 

Reinheitsgebot
Tradition or 
Straitjacket? 
EARLY IN ANY BEER ENTHUSIAST'S 

education, he or she stumbles 
across the word "Reinheitsgebot," 
a German mouthful also known as 
the Bavarian Purity Law. Instituted 
in 1516, it was said to be the earliest 
piece of legislation regulating food 
quality. In particular, the law required that beer be made from 
only malted barley, hops and water (yeast, the essential fourth 
ingredient, was only discovered and added to the list later). 

Although the Reinheitsgebot is no longer German law, Ger
man brewing and German beer culture as a whole has not 
strayed from its requirements, leading many German beer drink
ers to regard any beverages that deviate as "not beer." 

The Reinheitsgebot has protected German drinkers from 
certain undesirable adulterants, and serves as a minimum 
guarantee of quality. It also rules out ingredients, such as spic
es, sugars or fru it, that are in common use in other traditional 
brewing cultures, and yet others that have been the source of 
innovation and consumer excitement. 

A Beer is a Beer is a Beer 

Germany has more than 1,300 breweries (half of them 
situated in Bavaria) that brew at least 20 different styles 
and about 7,000 brands. However, in this country a beer 
will always be a beer. \X!hen you order one, you will get 
the main local brand that is on tap. It may vary from 
place: a Kolsch in Cologne, a helles in Bavaria, a Bavarian 
weiJ3bier at the Karg Brev.rpub in Murnau near Munich, 
an alt in Diisseldorf and a smoked lager at Brauerei Spezial 
in Bamberg. But in most of the bars and restaurants in 
Germany, you will be served a pils from one of the big 
domestic brands like Krombacher, Bitburger, Beck's, 
Veltins, Radeberger or Warsteiner. The only ritual you 
have master is to find a quick answer to the short ques
tion: "O. 3?" The rest is out of your hands. 

Even though, after the Czechs and the Irish, Germans 
drink the most beer per capita, most German consumers 
don't seem to think twice about it: a beer is a beer is a 
beer. It is as simple as that. Beer quenches the thirst and 
goes with almost all the food in your everyday life. (As 
soon as the meal becomes elaborate, wine is served.) 
In Bavaria, beer is even considered to be a staple food, 
which, of course, is to say that beer belongs to Bavaria 
lil<e bread on the table. 

Bucking Tradition 

"The variety is there, but it is not apparent to consumers;• 
states Frank Bettenhauser, owner of the north-Hessian 
Hutt Brauerei in Baunatal near Kassel Hutt is a mid-size 
brewery: with the recent purchase of the smaller Hessische 
Lowenbier Brauerei in the nearby village Malsfeld, it has 
become the biggest brewery in the region, with an annual 
production of about 69,000 hectoliters (about 59,000 bar
rels). The portfolio consists of two pils styles, a kellerbier, 
a black lager, several weizen styles and beer mixes. 

The SO-year-old brewery manager goes on to say, 
"In Germany, beer is a thirst quencher, not a drink to 
be savored. We have to work hard to change this im
age'.' As with most of his fellow independent brewers, 
he hopes to cultivate a new approach to beer: on his 
agenda this year are events to raise the sophistication 
of his employees and other culinary professionals, and 
beer seminars for the general public. 

German beer drinkers might be conservative, but 
Bettenhauser knows from events that his customers 
love to learn more: "People have a good time when they 
get more insights into beer production, and they love to 
explore the different tastes:• The Hessische Lowenbier 
Brauerei, with its small batches of 120 hectoliters (102 
barrels), offers him new creative possibilities, like the malty 

Brauer Schorsch's Haustrunk (a Marzen-styled house 
beer), which is only available at the site in Malsfeld. 

But Bettenhauser points out the pressures of a shrink
ing market: "Independent mid-size brewers have to 
think about quality and quantity likewise;• he states, 
"and bringing out a new beer is always a major effort:' 
Besides, he adds, beer is too cheap in Germany- creativity 

would not pay off. 


